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BEC WORLD PUBLIC COMPANY LIMITED

The year 2020 marks another year in which BEC Group
had to overcome numerous economic, social, and
environmental challenges namely aggressive competition
faced by digital television industry, the emerging new media
trends which led fo changing viewer behavior, and political
stability within the country amidst the ongoing global pandemic
which impacted the entire world as well as business operations
of the company. Nevertheless, BEC Group managed to take
advantage of this global crisis by taking the opportunity to
adjust its business direction to cope with current changes and
pave the way for new businesses while striving fo achieve

sustainable growth.

Toward the 517 year of our business operations, BEC
Group continues to adhere its corporate mission of being a
role model public media for the society by presenting news
and entertainment programs containing valuable and quality
content. We also continue to develop TV program and drama
contents to satisfy viewer demands across all ages and genders
because we believe "content" is the key to achieving television
business success since it continues to remain as the primary
reason for viewers when making their choices although many
has shifted their preferences to online media. However, when
compared to the past, viewers today can view TV programs
without limitation in terms of channel and viewing time. BEC
Group is expected to operate mainly on its TV business while
striving to pursue its "Channel 3 be beyond TV" goal by taking
advantage of its strength in terms of variety content and
seeking new opportunities in new media and global markets.
This can be achieved through production and distribution of
Single Content on Multiple Platform, especially OTT (Over-the-
Top Platform) which plays a vital role in bringing our contents
to the global market and therefore creating more added value.
We have also developed Ch3+ platform for online viewers and
planned to offer members subscription in 2021 along with
Channel 3 TV dramas, rare VDO clips, and celebrity news

updates exclusively for our members.
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BEC Group has also changed its strategy in delivering
news, TV dramas, and variety shows in hope fo transform the
original Channel 3 news program into becoming "Top of Mind"
news channel among viewers while producing more news
staffs and enhancing its news program quality. With strong
commitment to become the country's number one content
producer both in terms of quantity and quality, we focus on
maintaining our position as the top TV drama and creative

variety show producer among viewers.

As public media, we concretely demonstrated our
corporate social and environmental responsibilities by
presenting quality TV programs and dramas containing
entertaining and useful content that creates inspiration and
encourage viewers to do good deeds for the society. For
instance, Thoong-Sa-Nay-Ha reflects both good and bad in
people and that the good always win. Meanwhile, top hit Thai
drama both online and on television like Roi-Lay-Man-Ya
teaches valuable life lessons throughout its story such as how
to lead life with mindfulness. Similarly, the contents of our
variety programs have been developed to support economic,
social, and environmental promotions for the benefit of Thai
society. By delivering TV programs and dramas containing
valuable and useful contents, BEC Group was recognized by

various awards and recognitions.

At times of crisis such as the outbreak of COVID-19,
BEC Group performed its duty as public media by presenting
useful and up-to-date news and information as well as acting
as a point of contact for collecting donation to support the
purchase of medical equipment and survival bags in order to
give aids to those affected by global pandemic, either directly
or indirectly, through "Channel 3 Stand by You to Fight Against
COVID-19" campaign. In addition, Channel 3 producers and
actors, with their best efforts, took part in various social
activities to deliver corporate concept of "Society can always

rely on us".
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BEC WORLD PUBLIC COMPANY LIMITED

BEC Group recognizes the importance of operating
business with social and environmental responsibilities while
upholding the principles of good corporate governance and
meeting the expectations of every stakeholder as these are
the keys to sustainably achieving business success. In 2020,
BEC Group set up Sustainable Development Committee and
working group to oversee and efficiently implement sustainable
development policy and practice. We also continuously
performed social and environmental activities throughout the
year under "Asa-Tham-Dee" project. This year's environmental
protection campaign focused on "reduce the use, manage
the disposal” while continuously carrying out social service
activities in hope to take part in moving forward the country's

overall social development.

Lastly, on behalf of BEC Group, all members of the
Board of Directors and I would like to thank our executives
and employees for their dedication and hard work in moving
forward the success of our business. Also, I would like to thank
our shareholders and stakeholders from all sectors including
the public sector, civil society sector, private sector, and all
relevant parties for their continuous supports. I truly hope
that by conducting our business based on good corporate
governance principles and with social and environmental
responsibilities, BEC Group will sustainably move forward

alongside the Thai society.
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Throughout the past year, public media industry was
challenged by numerous changes resulting from both
internal and external factors, such as the changing viewer
behavior, rising competition in public media industry amidst
decreasing market share, and even the devastating outbreak
of COVID-19. Nevertheless, BEC Group managed to take
advantage of this global crisis by taking the opportunity to
restructure its business and adjust business strategy to cope
with the changing consumer demand as well as current
global situation while upholding the principles of good
corporate governance and ceaselessly creating values for

the overall society and environment.

About this Report

BEC World Public Company Limited and BEC Group
of Companies which include Bangkok Entertainment
Company Limited and BEC Multimedia Company Limited
(hereinafter referred to as “BEC Group”) recognized that the
key to achieving sustainable business success is by
conducting business in compliance with the principles of
good corporate governance, code of business conduct,
relevant rules and regulations, transparency, integrity,
verifiability, fairness, including taking into account the human
rights while meeting expectations of stakeholders in all
sectors, raising awareness of the personnel to adhere to
integrity and perform duty with social and environmental
responsibilities, and encouraging personnel to dedicate to

and become reliable for the society.

CSR Report 2020
BEC WORLD PUBLIC COMPANY LIMITED

BEC Group has made the 8" Corporate Social
Responsibility Report as a way to communicate our business
determination with our stakeholders and to disclose our
plans and operating results of Corporate Social Responsibility
performance which cover economic, social and environmental
dimensions. In addition, our report contains the operating
results on the basis of Good Corporate Governance,
personnel development based on the labor standard by
taking into account human rights and expectations of all
stakeholders. This report presents the overall concepts and
strategic plans related to corporate social and environmental
responsibilities, the significance of our stakeholders, the
materiality, good corporate governance, compliance with
the code of business conduct, human rights, anti-corruption
schemes, complaint acceptance, and the CSR performance
of Bangkok Entertainment Company Limited, which manages
Thailand Color Television Channel 3 (joint contract to
broadcast color television channel 3 MCOT ended on
midnight 25 March 2020 and continue to broadcast high-
definition digital TV programs on Channel 33 HD) and BEC
Multimedia Company Limited, which provides high-definition
digital TV programs on Channel 33 HD. The report covers
the operating performance from 1 January 2020 to 31
December 2020 with the aim of communicating the
corporate social and environmental performances of BEC
Group to all stakeholders clearly, extensively and
appropriately in accordance with the guidelines for making
Corporate Social Responsibility Report of the Securities and

Exchange Commission of Thailand (SEC).

To ensure that all stakeholders can have equal access
to the Corporate Social Responsibility performance, BEC
Group has made this report both in Thai and English language

which is downloadable from www.becworld.com.
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CORPORATE SOCIAL RESPONSIBILITY REPORT 2020
of BEC Group

VISION MISSION

Thailand's leading content Rebuild BEC World to become a forward-thinking and lean organization,

leveraging CH3 creative DNA to deliver fresh and engaging content for

and entertainment platform
today's users, and using technology to deliver innovative and effective media,

across all screen, beyond Thailand.

Digital
Platform

Strategy: single Content, Multiple Platform

Maintaining the original marketing
position and expanding to the new
audience

Generating and distributing income  Strengthening the Financial

Position

Strategic
Goals

By adjusting content, drama, news, o Digital platform

. . . e i e Decrease the cost
variety shows, for increasing the ability : o |icensing the contents fo foreign countries

to compete during prime time and ;| el en e 2 0 Increase the operation performance
non-prime time. :

Corporate Operational Values

Users/Viewers first,
ratings and revenue
will follow

10% strategy, 90%
execution, at speed,
and scale

Collaborative
work style

Do things we have
never done before

Create and support new
methods to maximize
operational performance to
solve crisis and overcome
obstacles despite the difficulty
caused by current changes
and challenges to ensure
better outcome.

Prioritize and attempt fo
deliver high quality service to
internal and external
customers with care and
analyze real customer

requirements.

Understand strategy and
implement actions efficiently,
effectively, promptly, and in
compliance with the defined
operation plan, including
being able to assess risk, value,
and expected benefits to be
gained by the organization.

Demonstrate responsibility
in a professional manner
and able to apply knowledge
and expertise into actions,
including upholding code of
business ethics, honesty,
fransparency, and accountability.

Fully cooperate with and
give mutual support to one
another whether you are in
the same division in order to

achieve common goals.
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THE BUSINESS UNITS of BEC Group

The business units of BEC Group consist of BEC World Public Company Limited, which is the parent company, and

12 subsidiaries which according to the nature of business, can be classified into 2 groups including Content Business Group

and Supporting Business Group. The details of our business units are available in the Annual Report 2020 which publicizes

on www.becworld.com.

Content
Business Group

BEC Group

Supporting

Business Group

As of 31 December 2020

Television Platform, Online Platform,
Global Content Licensing Distribution,
Entertainment and Documentary Program
Sourcing/Production

99.99%

Bangkok Entertainment Co., Lid.

99.99%

BEC Multimedia Co., Ltd.

99.99%

BECi Corporation Ltd.

99.99%

Rungsirojvanit Co., Ltd.

99.99%

New World Production Co., Lid.

99.99%

Bangkok Television Co., Lid.

99.99%

BEC International Distribution Co., Ltd.

L 99.99%

TVB 3 Network Co., Ltd.

Supporting Business

99.99%

BEC Broadcasting Center Co., Ltd.

99.99%

BEC News Bureau Co., Ltd.

99.99%

BEC Asset Co., Lid.

99.99%

BEC IT Solution Co., Ltd.
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Towards the 51 year of business of Bangkok
Entertainment Company Limited, a BEC Group of
Company, we had faced the challenges of robust
competition with other digital television channels,
technology disruption which led to increasing use of
OTT (Over-the-Top) among viewers today. Given these
challenges, we continued to operate our business as
an example public media for the society by delivering
news and entertainment programs containing valuable
and quality content covering economic, social, and
environmental aspect while continuously participating
in social and environmental projects/activities in hope
to take part in bettering the quality of life of Thai
people and adhering to the principles of good
corporate governance, code of business conduct, and
basic human rights with aim to sustainably move

forward alongside the Thai society.

Environmental

In respect to our corporate social responsibility performance, we take into account the materiality and place

importance on fulfilling the expectations of our stakeholders and impact on our business operation covering three

dimensions including economic, social and environmental aspects as follows:



16 FgauaNUTulareunedny 1 2563
ustn 08% 13ad s11a (unnau)




R

= CSngiéporT 2020 17
WORLD PUBLIC COMBANY LIMITED

-

Economic
Aspect




sngunuTuingounodeny I 2563
u3Hn 983 Fan s1ia (uniau)

WUINegAINENTD

1.

Afiunumuuleuigiudseureingudad dunisdananssy
Wlodsny uagihiauetas aieassATIensuazazasi
avvioudenuuarlidoRniia muamavaussamiasnisves
Axlaulddvegnesouiu
tiaueensfidsaiunasTTILaraiesssy nedstlovide
&aow denunsnlundeufuanutudis savatuayufonssy
daadumszymsmananeluaraneueneing
thiauesenaiatuiiin 111y nsfinw wagfnn 1
Tianuswiefumhenuniadzuazniaensuiiinns
atfuayuAansaiteiiin vy mafinw uazfin
thiausuasAnnuderiaaieossviusemnmsal Wuiianle
dusensy lnsemznsmusazynidauddyiu
Feuilve Tneasituiiiioseauaaunselan Sunsutgm
wazAamunisuilitlgmuesmenuiietes aenndes
fuwwafa “liluiisausdsnenuyn wisnsewindniny
SuinveusedIANLAzUTEY I

thiauesenisiag Tlvenutemde ussmynduussmeu
AlFsumnuiondou agudu s19n1sIUuNTELE, 519015
paTnveANL Tvadn “vosnatinuuoninn” é’?&aaﬁiﬁmms
wduun nines 1WugudiuBesiemndualimuusily
Fonguaneuiuszvvurialy sufisfud 31 ganau 2563
thiauatnians uazaeaunsniomanszieatumssosiiu
nmaainnesiutularansuywerulilusonis/ases Lile
asennuassntinsunseduysaaesUtuwndnulve
dmsumsiiununeglussdns Imswiouduvesuseadni
Wuaundnlassnisuwsmufifvesnaenvulvelunis
oAUy (CAC)

—

-\W
L
€.

/!

atuayulvninaiuvesesdnsihanudilalurdnnisiag
wnUfAtseyliluassevssalumsdidugsiavesngu
8% wolimdunuiduluedgndownungmneuazausss
funiFes “Avdayweny” Huasseussalumssiiussia
0489Ans 90 13. “TeufiRmuulovievesuTdnitzaiuayu
waztanswluAvsuywesy uazazAndugsianumdnnsias
wansuaiivssnalulyananainfeavsuyveruyes
anuszw197@ (Universal Declaration of Human Rights) ngla
YOULRSIUNAVRIUITEN wazaybifldusauiunisnsziilag
fdarevanansuyweyy”

U URsaUAINITRIBIANTABAARDINTNIINTTIUANULINY
WAZAVBNY BTN AIUIIUATUNSNEINTUAAAANNY VY
ussan IieneuunuiazataRnisuindny sauseans
Uslenidug eghausssy saumduasunnufamdma
21T lAntingI
atuamguliminnuiiinenanisslomiiiodimilasu

 dauesiensnauasufau Tmusssy Ay vuusIsuLiey

Ustinel uaziniauivesusemelneg teduusedumals
Tinulnesnuazdvaufauinusssusuinuvedlve
thiauedeyafilirmdusiyaraviessdnsivhaufivie
viusgloviiledany uarhiferdeatunmsmainaesiuiu
vilalfausuiiovieaiuayuyanavidoasdnsla fivh
Annguing devsd videilufudedinuuazanusiunswes
Uszine
atfuayuRuulunsuszneve@nuiginsneluguvuves
AU UWIUNTAIRUAUNUN DI UANATUUAE WAL AAIN
FinAuiin1sharNIsINgRnIsdvinnu saadalazanIs
Sramnginismaanen dWesnuinsuinuslneglymina
melusadng



Path to Success

Complying with BEC Group social policy by organizing social
activities and presenting news, TV programs and dramas that
teach morals and reflect current social issues, including
comprehensively responding to the demands of stakeholders.
Presenting moral and ethical programs for social benefit while
providing entertainment to viewers and supporting Buddhist
activities within and outside of the organization.

Presenting the programs about children, youth, education, and
sports, including collaborating with government and private
sectors to support activities related with children, youth, education,
and sports.

Presenting and updating factual information in real-time through
news program, especially breaking news and news which are
vital to Thai society, including reporting live news on site,
acknowledging social issues and following up on actions taken
by relevant agencies in line with the concept of “BEC Group is
not only a reporter, but we are fully aware of social and public
responsibility.”

Producing TV programs that give aids and mitigate hardships
of people, such as “Hone-Kra-Sae” and “Lawyer’s Clinic”,
including opening “Lawyer’s Clinic Room” at Maleenont Tower
as the center for complaint management and legal consultations
to the general public up until 31 October 2020.

Presenting news and embedding the notion of anti-corruption
and human rights in the TV programs/dramas to raise viewers’
awareness on anti-corruption. Furthermore, the Company is
preparing for submission of application for joining Thailand’s
Private Sector Collective Action Coalition against Corruption
(CAC).

11)
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Encouraging employees to understand the principles and
practices indicated in BEC Group Code of Conduct to ensure
compliance with the law and ethics.

Determining “Human Rights” in BEC Group Code of Conduct,
Clause 13. “Comply with the Company’s policy which supports
and respects human rights and conduct business under the
principles and the purposes stated in the Universal Declaration
of Human Rights within the scope of corporate powers and not
involve in any actions which are against the human rights”.
Treating the personnel in accordance with labor and human
rights standards; carrying human resource operation in accordance
with labor law; providing fair compensation, welfare, and other
employee benefits; and giving employees career advancement
opportunities.

Encouraging employees to dedicate themselves to public interest.
Presenting TV programs that promote Thai arts and culture, Thai
language, local customs and traditions, and interesting facts
about Thailand to inspire and encourage Thai viewers to cherish
and preserve Thai culture and tradition.

Presenting news on individuals or entities having merits and
dedicating themselves to the society as a whole, without any
involvement in corruption, not collaborating or supporting any
persons or organizations performing any acts which are against
the law and regulations or in a manner which threatens the
public order and national security.

Supporting professional funds for person with disabilities within
its community in lieu of sending contributions to Fund for
Empowerment of Persons with Disabilities and supporting
employment of person with disabilities, including organizing a
project to hire the visually impaired for providing Thai massage

services for employees.
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Environmental

Path to Success

1) Complying with BEC Group environmental policy by arranging environmental
protection activities, presenting news, TV programs and dramas with morals and
inspirations, including reporting news and sharing knowledge on energy, natural
resources, and environmental conservation at both micro-level and macro-level.

2.) Supporting corporate environmental protection practices that are in line with
related environmental protection standards, laws, and regulation to reduce
environmental impact.

3. Raising awareness of all stakeholders, including the personnel, to have positive
attitudes and take actions in environmental conservation, efficient consumption
of energy and natural resources by continuously arranging environmentally
responsible activities throughout the year, including attending projects/activities
held by government and private sectors having similar ideas about environmental
conservation as the organization.

4. Creating inspirations or new ideas about energy, natural resources and
environmental conservation through the corporate TV programs or projects/

activities.
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PUBLIC CO

STRATEGIC PLAN FOR
CORPORATE SOCIAL
RESPONSIBILITY

of BEC Group

Given the currently shifting consumer behavior and
more aggressive market competition resulted in the widening
impact on public media industry both in terms of digital
television and Over-the-Top platforms as well as COVID-19
global pandemic, the business operations of BEC Group is
inevitably affected. As a result, the Company was forced to
carry out corporate restructuring and adjust its business strategy
to cope with current changes. Nevertheless, BEC Group
continued to deliver strategic plan for corporate social and
environmental responsibilities which encompasses the
demands and expectations of all stakeholder groups. To ensure
this strategic plan is concretely implemented, BEC Group
played its role as a public media by presenting TV programs,
TV dramas, and entertainment programs containing valuable
and quality content, including carrying out a wide range of
projects/activities for community and social development;
promotion of public health and well-being; promotion of
education, sports, and youth; promotion of religion and culture;
and environmental protection to establish balance in terms
of economic, social, and environment aspects as well as

improving the quality of life of Thai people.
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SUSTAINABLE DEVELOPMENT POLICY
AND STRUCTURE of BEC Group

BEC Group understands that all business operations must take into account environmental and social responsibilities
together with compliance with the principles of good corporate governance to drive business toward achieving sustainability.
The term "sustainability” is defined not only as period of time but also to have strong foundation while firmly moving forward
alongside the Thai society. The Stock Exchange of Thailand encourages all listed companies to consider conducting business
with sustainability by incorporating environmental, social, and governance aspects (ESG). Hence, Sustainable Development
Committee has been set up to oversee and move forward sustainable development policy and practice of BEC Group in efficient
and transparent manner. Sustainable Development Committee consists of the management of each division, totaling 11
members, and President of TV Business Unit as committee chairman. In addition, a working group has been selected and

appointed by Sustainable Development Committee to represent each relevant division to ensure compliance with corporate

social and environmental policy.
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SUSTAINABLE DEVELOPMENT COMMITTEE
STRUCTURE of BEC Group

Sustainable Development Committee consists
President of TV Business Unit of the management of each division, totaling

(Committee Chairman) 11 members as follows:
Executive Vice President - Production Office

Executive Vice President - Corporate Affairs
Office

Executive Vice President - Finance and
Accounting Office

Executive Vice President - Programming Office

Senior Vice President - Management Office

Vice President - Internal Audit Office

5
6
7. Vice President - News Office
8
9

Acting Vice President - Human Resources Office
10. Company Secretary
11. Assistant Manager - Public Relations Office

(Secretary)




28 FgauaNUTulareunedny 1 2563
ustn 08% 13ad s11a (unnau)

ulourgAudsAuNa:-auIonaou

vounauuos ¢ |
SOCIAL AND ENVIRONMENTAL | q‘
POLICY of BEC Group A B

nquiied Isnuaulstnefudsnuuasdnuiaunnion
velfifuuumansdnifiuany wazBemaduiuims wiinou
naonruififgatouianun Wiunsw vauidils uastily
Ugtadelfidululuiamadafuinnesdns laviinig
Uszmelld o Tuit 22 sunneu 2563 dail

1. m'ig]LLaﬁ*nmﬁaﬂuLLa:ﬁqLwﬂé'euﬁal,ﬂuﬂﬁnﬁ%uﬁmeu
Y9INTTUNNT HUFTMIs wilnauynau aufayanail
iuaiuayulitunguisd

2. aluayuuunfiffugundenusesfnsfidennded
fuIAsgIUUAZNgMINg Tetiafy uazderinuadug Au
aZundounifieaded ieanuanssnuAuEIndon

3. tdnauedeya Ua1s uazillomitiusienisdnag weq
aonfl lunnunwanWesy iedaafunisvininud
figouassu uazUgnideirunadlunisguasnundsuindeu

4. anfluanuingsdafennuidsedudenunazdauindou
fonifindusnnisdniiugafie

5. @danuduiusnadudenulne wazifluffanildues
GG ﬂaeﬂ@u@hL'sﬁumi‘ﬁmmqmmw%ﬁmmﬂu“lma
v 4
wazAndUunusIuvedUszan

6. Auiugsiregndinnusuiiareudmusanu ngldnsou
urangrung ng

7. daasulsintnauddiusiuvinaudanenan ennsd
dusulunewanngu




CSR Report 2020 29
BEC WORLD PUBLIC COMPANY LIMITED

n1slknoudArymaudoulnide

— —

VouNauuos

THE SIGNIFICANCE OF STAKEHOLDERS
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As public media, BEC Group delivers news, information,
and entertainment to viewers nationwide and therefore deals
with a wide range of stakeholders. For this reason, the Company
recognizes the significance of communicating with and
addressing the demands and expectations of internal and
external stakeholders consisting of groups of persons or entities
who take part in or support the Company's performance and
those who obtain interest or effects from the Company's
operation by taking account of the value chain, operation,
and corporate activities to efficiently meet economic, social,
and environmental requirements of the stakeholders across

all sectors.

BEC Group divides stakeholders intfo 10 main groups
including (1) shareholders/investors (2) executives and
employees (3) TV directors/producers and actors/actresses
(4) customers (5) suppliers/creditors (&) entrepreneurs of
the same business type (7) media (8) government/regulator/
civil society sector/charitable organizations (9) viewers and
(10) communities and society. The Company hopes fo engage
stakeholder participations through appropriate communication
channels and activities, both officially and unofficially,
depending on the Company's operation plan and requirements

of the stakeholders.

In addition, the Board of Directors and executives of
BEC Group encourage its employees fo prioritize stakeholders
by permitting the departments responsible for specific
stakeholder group to supply sufficient and reliable information
promptly through our communication channels such as the
Company's website (www.becworld.com) to enable easy
information access for the stakeholders. Furthermore, forms
of involvement and communication with the stakeholders have
also been defined in the Company's good corporate
governance principles under section "Roles of Stakeholders"
fo accept comments, suggestions, and expectations of the
stakeholders to enable the Company to appropriately address

those expectations of the stakeholders.
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Forms of participation /

Communication

Division in charge : Investor Relations Office, Company Secretary, and other related divisions

Guidelines for responding to expectations

The Annual General Meeting of
Shareholders

The Annual Report

Form 56-1

Corporate Social Responsibility
(CSR) Report

Quarterly Operating Result Report
(Financial Statements)

Analyst Meeting with Analysts and
Institutional Investors

Investor Relations (IR),
Participation in Domestic and
International Roadshows to

meet investors and/or funds to
explain the Company's operating
plan/result

Organizing Non-Deal Roadshow
Conference Call Meeting
Company Visit/ Site Visit

Filing complaints through the
company's various channels
News update/notification via
various channels such as website
(www.becworld.com), telephone,

e-mail, fax, postal letter, etc.

To perform business on the basis of transparency and accountability and
based on the principles of Good Corporate Governance and Code of Business
Conduct.

To comply with the laws, regulations, and corporate goals, as well as
resolutions of the shareholders' meeting and the Board of Directors' meeting
(depending on the case).

To prioritize the shareholders by taking account of their rights, encouraging
shareholders to exercise their rights on the basis equality and providing
them with opportunities to have equal access to the information.

To comply strictly with Good Corporate Governance principles: Section 1
Rights of Shareholders and Section 2 Equitable Treatment of Shareholders,
respect the rights of shareholders and stakeholders, treat them honestly
equally and fairly, disclose information about the corporate business,
business direction and operating results among shareholders, investors,
interested persons, and relevant parties without concealing any material
information and disclose such information in both Thai and English versions
for foreign shareholders via corporate channels such as www.becworld.com.
At the Annual General Meeting of Shareholders, the Company treats every
shareholder equally without discrimination and provide them with
opportunities to exercise the rights to attend the meeting, express their
opinions and vote.

To prepare for submission of application for joining Thailand's Private Sector
Collective Action Codlition against Corruption (CAC) which is currently
under consideration and to further announce corporate's intention and
participation as CAC member.

To draft anti-corruption policy (revision) to further be proposed to the Board
of Directors for approval and implementation.

To manage and assess risks and anti-corruption risks within each corporate
division.

Investor Relations Office arranged company visit, site visit, and conference
call to explain and create understanding of the Company on regular basis.
Investor Relations Office prepared MD&A (Management Discussion and
Analysis) and Investor Presentation to explain the Company's operating

result and business direction.
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o) o)
m Division in charge : Investor Relations Office, Company Secretary, and other related divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Investor Relations Office arranged the Analysts Meeting after disclosure of
the Quarterly Financial Statements on regular basis to explain operating
results, answer questions and explain future operating plan. In 2020, Analyst
Meeting was held on February 26" (at Maleenont Tower), May 15", August
19“‘, and November 19”’, respectively (via MS Teams).

e Investor Relations Office met with domestic and international investors,
analysts, and funds through organizing Non-Deal Roadshow, Company Visit,
Site Visit, etc. At the starting of 2020, Investor Relations Office took part
in a road show event held in Singapore. Later, the outbreak of COVID-19
had prevented international travels, forcing Investor Relations Office to use
other means of contact such as email and conference call o maintain
continuous and safe communication with the investors. In 2020, over 200
conference calls were held by Investor Relations Office, including 1 analyst
meeting, and 3 MS Teams meeting. When COVID-19 situation improved
before the end of 2020, Investor Relations Office resumed to normal
face-to-face communication by organizing 3 Lunch Meetings, joining
1 Non-Deal Roadshow, and organizing 1 Analysts & Funds Thank You Dinner.
However, all site visits and roadshows participation abroad were postponed
until the severity of current global pandemic crisis improves.

e Toincrease sources of income, continuously expanding markets for business,
and creating business opportunities at regional and global level, collaborating
with partners to sell TV drama copyrights, adjusting business strategies from
focusing only on TV business to content platform service, and improving
news program, TV dramas, variety shows to strengthen trust among
shareholders and investors.

e To deliver information and entertainment through TV programs containing
contents that support economic, social, environmental protection promotion,
including taking part in social activities in line with the slogan "Society
can always rely on us" to demonstrate to shareholders and investors the
Company's commitment in conducting business with social and
environmental responsibilities.

e Toaccept complaints from the shareholders and investors via the Company's
communication channels. See details in section "Complaint Acceptance
of BEC Group".
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000 The Executives and Employees
IH'HIH‘ Division in charge : Human Resources Office and other related divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Town Hall Meeting e To define policy and practice related with human resources and comply
e News update/nofification via with related laws and regulations, including labor law at minimum, covering
various corporate channels such as from recruitment and selection of employees, potential development,

. . remuneration, welfare and benefits, performance management and
intranet system, PR bulletin on

each floor, email, efc. recognition, career path, safety and well-being of employees, and giving

) employees opportunity to participate in corporate activities.
e Arrangement of intfernal and . . . . s
e To implement basic human rights principles as guideline for employee

CACClCRIT GG treatment by respecting their rights and practicing fair and equal freatment;

focus on employee participation avoiding any actions which may violate human rights or employees' rights;
e Internal channels for submitting avoiding discrimination in terms of employment, compensation and welfare,
opinions and complaints basic rights, sex, nationality, social status, economic status, and religion;
managing personnel diversity to allow employees each age range to be

able to work together effectively under respectful environment and on the basis

of diversity; allowing employees to work, participate in corporate activities,

and express constructive opinions as permitted by the law and regulations.

e To ensure that the compensation, welfare and benefits are at the similar
level of other companies in the same business while conforming to the
Company's short-term and long-term operating result.

e To foster the foundation of "operating business with fairness" among the
executives and employees by producing and distributing BEC Group Code
of Conduct as initial guideline of practice to be followed by the employees.
This Code of Business Conduct is also disclosed in the Employee Code of
Conduct 2003 to provide a common guideline of practice within the
organization. The Employee Code of Conduct comprises of Code of Conduct
towards Customers, Code of Conduct fowards the Company, Code of Conduct
fowards individual, Code of Conduct towards Superordinate, Code of
Conduct towards Colleagues, and Code of Conduct towards Subordinates.

e To conduct job analysis to analyze the roles, responsibilities, qualifications
for a job position to improve human resources management system and
personnel development.

e To provide trainings for knowledge and skill development among employees
to ensure they meet the requirements of each division, including supporting
all forms of education and knowledge sharing from superior to subordinate
or from senior employees to new employees to ensure employees are
equipped with the potential and readiness to support the changing corporate

business plan and organizational structure.
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000 The Executives and Employees

“ Division in charge : Human Resources Office and other related divisions

Forms of participation / Guidelines for responding to expectations

Communication

e To promote better life quality of employees in terms of physical and mental
health prevention and raising employees' awareness of health care
importance through "Channel 3 Employees' Health Caring” as well as
arranging safety and appropriate environment for effective work.

e Torecognize employees' outstanding work performance and dedication by
presenting awards or recognition.

e To assess employees' performance transparently and fairly.

e To encourage employees to work under the corporate core value.

e To encourage employees to take part in corporate activities to build
stronger ties among employees.

e To organize conferences/seminars or use various communication channels
of the Company to announce operational policies and direction among the
executives and employees, including accepting employees' comments and
suggestions for further improvement such as organizing Town Hall Meeting
which was held three times in 2020, announcements or orders via email
and the intranet system.

e To provide complaint filing channels for employees via the superior or
company's website (www.becworld.com).

e Toencourage employees fo participate in social and environmental activities
both in and outside the organization under a project titled "Channel 3
Asa-Tham-Dee" (Channel 3 Volunteering Activity) fo raise employees'
awareness of social and environmental responsibilities.

e To give employees the opportunities fo pursue higher education during
employment such as their work schedule would be adjusted for flexibility
of study hours while receiving normal wage.

e During the outbreak of COVID-19, the Company implemented measures
and guidelines for prevention of the global pandemic, including issuing
announcements and orders for the handling the situation, publicizing useful
information amongemployees, and communicating with employees through

various channels throughout Work from Home schedule.
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The TV Directors, Producers and Actors/Actresses

Forms of participation /

Communication

Relations Office/Marketing Office and other related divisions

P_P Division in charge : TV Program Production Office/Programming Office/Public

Guidelines for responding to expectations

e Arranging meetings/ seminars

between executives and

TV directors/ producers/ actors
and actresses

Organizing events for the launch
of new programs/dramas to allow
TV directors, producers and
actors/actresses the opportunity
to promote their programs/
dramas to advertising agencies,
media and viewers
Communication via various

channels of the organization

To treat TV drama/program producers and actors/actresses fairly and equally.
In entering info a contract, the Company guarantees that all actions stated
will be completely and strictly implemented, and the payment will be paid
accurately and in timely manner.

To support TV directors, producers and actors/actresses in expressing their
capacities on TV programs through channels of the organization. Regarding
the actors/actresses, TV drama producers would propose the list of actors/
actresses to the management for assignment of appropriate roles to ensure
that they could effectively express their talents.

To support TV directors and producers in creating TV dramas/TV programs
containing valuable and useful content about morality, environmental
concerns, economic promotion, and career inspiration to raise income and
establish balance in the presentation of economic, social, and environmental
contents.

To encourage TV directors and producers to present useful content for
children, youth, women, and families.

Toencourage TV directors and actors/actresses to take part in environmental
protection by organizing workshop for reducing waste for TV drama producers
and team and conduct evaluation on waste reduction performance on
monthly basis.

Channel 3 was presented with "NACC Award 2020" by Office of the National
Anti-Corruption Commission (ONACC) for outstanding TV program, marking
its success in delivering TV programs containing valuable and quality content
that opposes all forms of corruption in Thai society.

Public Relations Office, Marketing Office, News Office and www.ch3thailand.com,
in collaboration with TV drama producers and crew to carry out various
forms of promotions activities before and during airtime to ensure the
information presented follows the same direction and promote the popularity
of the programs.

To organize "Perd Wig Big 3" event on 4 February 2020 and "Perd Wig Big 3
The New Normal" on 3 December 2020 to promote TV dramas broadcasted
on Channel 33 HD. These events were good opportunities for TV directors,
producers and actors/actresses to present their works and meet advertising

agencies and media.
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The TV Directors, Producers and Actors/Actresses

Division in charge : TV Program Production Office/Programming Office/Public

P-P Relations Office/Marketing Office and other related divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Expand market at regional and global level, including seeking new domestic
and international market, collaborating with partners to sell TV drama
Licensing especially in Asiaregion, namely China, the Philippines, Malaysia,
Singapore, Brunei, Indonesia, South Korea, and ASEAN member countries
(CLMV), so that directors and producers can become more widely recognized
within the country and abroad, actors/actresses will have the opportunity
to gain wider recognition among international fans, and introducing Thai
culture and traditions on global stage.

e In spite of the COVID-19 outbreak, BEC Group continued to publicize its
TV dramas and TV programs, such as "My Husband in Law", under New Normal
measures, including allowing actors/actresses and viewers to have
two-way communication by joining activities via VDO conference or meeting
between celebrities and fans with restricted number of participants such as
"Kwuam-Song-Jam-Si-Jang" and "Trab-Fah-Mee-Tawan".

e To give Channel 3 actors/actresses the opportunity to present their works
and build reputation under New Normal situation such as organizing
Supernova Concert via VDO conference.

e When a TV drama is scheduled to be broadcasted, press conference will be
held so that media can meet up with the directors and actors/actresses in
small groups to promote the TV drama under New Normal measure.

e To organize public relations activity to promote corporate image of BEC
Group as well as TV dramas and TV programs such as "Channel 3 Asa-
Tham-Dee: Recycling to Make Merit" activity which was also joined by the
host of "Zaab Plaza", TV Show.

e To encourage actors/actresses o take part in social activities organized
by government sector, civil society sector or charities such as being the
presenter of "Send Plastic Home" project organized by Thailand Responsible
Business Network (TRBN), Office of the Securities and Exchange Commission
of Thailand, and Ministry of Natural Resources and Environment as joined
efforts to promote sorting of plastic waste and sending it to drop points
before entering waste management process, being the presenter of Chakri
Naruebodindra Medical Institute to raise fund for the construction of ICU
negative pressure room, being the presenter of "World AIDS Day 2020"
event to raise public awareness on avoidance of mistreatment toward AIDS

patients and prevention of the disease.
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The Customers (Advertising Agencies, Product Owners who buy commercial

OO0 advertising time and Program Sponsors)

Forms of participation /

Communication

Division in charge : Advertising Office and Marketing Office

Guidelines for responding to expectations

Various activities such as

TV drama/ program inauguration
events to inform the customers
to know operating plan in
advance

Conducting activities with
customers fo promote

TV programs together with
customers' products and services
Meeting up with customers and
contacting customers directly
Communicating customers
through various corporate
channels

Accepting opinions or complaints

through various channels

To promptly address customer requirements.

To prepare corporate personnel dealing with customer affairs and ensure
they have adequate knowledge, understanding, and readiness fo provide
customer service.

To develop TV program/drama content in terms of creativity and quality
to build customer trust.

To organize "Perd Wig Big 3" event on 4 February 2020 and "Perd Wig Big 3
The New Normal" on 3 December 2020 to promote TV dramas broadcasted
on Channel 33 HD. These events were good opportunities for TV directors,
producers and actors/actresses o meet the customers.

To comply with the principle on prioritizing customers' benefits and providing
fair services by encouraging the internal divisions responsible for
providing the customers with high-quality, sincere and inclusive services,
including delivering material information relating to the policies, practices
and TV programs of the organization tfo the customers in an accurate,
complete, comprehensive, equal and timely manner fo facilitate the purchase
decision of advertisements. In addition, the Company's Code of Business
Conduct toward the Customer is disclosed in the BEC Group Code of Conduct
and Employee Code of Conduct 2003 as a guideline to be followed by the
executives and employees of the organization.

To give importance fo customers' complaints by providing channels of the
organization for complaint filing or via related divisions, including
"Whistleblowing Channel" section available in www.becworld.com as
alternative channel for filing customer complaints to optimize operational

performance.
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The Suppliers/Creditors
O O

P Y Division in charge : Accounting and Finance Office/Purchasing Division and other

I r kl I relevant divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Communication through various e To fake account of equality in business and fair compensations for both
channels of organization such as parties, comply with procurement process and contract terms or fair
agreements which are not illegal to ensure transparency without favoring

by telephone, meetings to explain
oneself or related persons, give accurate and true information, keeping

purchasing conditions, efc. i ) ) ] o o ] )
customers' information confidential, avoid giving-receiving gifts, gratuity,
and personal entertainment.

e To strictly comply with work procedure manual for purchasing. In the case
that the terms of supplier contract cannot be complied with, negotiations
with suppliers must be done to seek reasonable solutions.

e In selecting suppliers, Procurement Committee or purchasing officer shall
consider suppliers without mutual interest and without interest with other
bidders. Suppliers shall not be granted exclusive rights in procurement and
must not be listed as the persons who abandon the Company's work.

e To have in place a handbook for general procurement, guideline and
procedure for procurement of TV production and broadcasting equipment.

e To be responsible for debt repayment and act according to the debtor-
creditor agreement, including being responsible for guarantees, follow up
on and facilitating creditors in gaining debt repayment in order to prevent
any extra-payments incurred by fines stated in the agreement and overdue
debts. In the case that the terms of creditor terms cannot be complied
with, negotiations with creditors must be done to seek reasonable solutions.

e To have the Income and Expense Management Handbook of the project
contracted with the government agencies.

e To manage capital to ensure appropriate structure and maintain reliability
of financial status and ability to pay debts to creditors.

e To disclose correct and clear information to suppliers/creditors.

e To state in the BEC Group Code of Conduct under topic "Responsibility
towards Business Partners and Creditors" as follows: "Any business operation
engaged with business partners and creditors must not damage the reputation
of the Company or be conflicting with any laws and must take into account
equality in terms of running business operation and mutual benefits and
fair selection of business partners. The Company recognizes the importance
of business partners as the key to create high value for the customers.
The Company is also committed to comply with the terms and conditions
agreed with its creditors regarding principal repayment, interests and other
securities.”

e Tomaintain sustainable relationship with suppliers/creditors and trust each other.
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The Entrepreneurs of the Same Business Type (TV media and online media)

8 8 Division in charge : TV Program Office/Broadcasting Office/Technique Office and other

\ 8 / relevant divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Joining television business e To implement a policy of treating entrepreneurs of the same business type
network such as the Television with honesty, fo operate business in accordance with the law, practice fair
Pool of Thailand (TPT), Thailand and transparent competition without destroying reputation of entrepreneurs
Digital Television Association, etc. in the same business by slandering or distorting facts, not doing anything

e Attending meetings/ which infringes intellectual property and copyrighted works of entrepreneurs
seminars/discussions with in the same business.
entrepreneurs of the same e To expand new market base at both local and global levels, seek new
business type to seek mutual partners to broadcast programs and dramas in other countries to make
solutions programs and dramas as well as actors/actresses of Channel 3 known locally

e Communicating through various and internationally to maintain competitiveness.
channels of the organization e To change competitors of similar business into business partners, such as

broadcasting Channel 3 dramas on OTT platform without limitation in ferms
of channel and viewing period.

e To conduct business on the basis of Good Corporate Governance, Code of
Business Conduct and Professional Ethics.

e To collaborate with entrepreneurs of the same business type to achieve
a common goal useful to the society as a whole.

e To establish good relationship with entrepreneurs in the same business type
such as by attending trainings or seminars and sharing tips and knowledge

with entrepreneurs, etc.



48 FngauaNuTulareunedny 1 2563
usen 08% 13ad s11a (unneu)

Fouosasu

0] D nihgnunguasiy

suUnuuveunisidgousou /

nnsdoans

a

fagou : drunUseandunug

<

IUONNNISNOUAUDIFADAIIAIAKIY

FIufPNTINAY) UOIDIANT OF)
"edn in 3" ifudu
duinasifieafumssiiinnues
99ANT MIAUTIUITN M9pann
a‘auﬁyalmwgﬁ@ &iou 18N uazans
TUgdomanuaseneg fifivates
vierfludenandlums iouns i
nguithvunglasunsuseld
SafenssuiiieUssmduiudazas
wazg18ngAngy Taunsnang e
e/ nquitlmang tnudoutamy
ANYANNY
Wndosmdlunisdoanstu
FounaTu
atuayuuazddiusiulufionssu
UOIAOLIATY LU UATUTOU
Ltazﬁ@ﬂﬁmﬁ:eﬁqﬂuﬁuq
Widunwel Widoyafufomary
JELTEN
WWouBoudomanilumanianag
\udszswmnd 1Aun weaniallng
A9EAU @ansud uaziulnl
wazdund sawansdonld e
aF19nuALNUSSUAT TN

Willoyailusa gnies uasiudenanuddoutamy
ﬂg’jﬁﬁmummfumeum?ﬂﬁﬁﬁmummﬁwﬁﬂﬂi:‘mﬁuﬁué Fasaudensda
fiengqulszanduiud LLazﬁ’?ﬂ‘i?llO’JEJW??!IOelumﬂﬂ’]a?i’Nﬂ iowmnmauns
szunauedhifalalsn 2019 Fafifosdalunnsdaienssusiufufeuaru
uAgandnUs s duiudiedendnuazdoooulall dmunisidoudou
dowarulumanadne lugremsundszunaedhfas Imsufiaaulu
sUuuudIedf i (New Normal) Tagnisdadensziiununisidany wiewdh
wulpgsiasiuIuay

Fnmnansznuiidressdng saiainnulnddadudomtan fmstussdoya
fifudefieesslidonanilésunsu el llwsunslufimmadoatu

]
A 1

! ¥ 3 a o A ! U
iNedanoto 3 elidimssurunionguithnungasld
iugensluns@easivfiewtaru tunsdefifiegluileriiu Foeeoulatl
wazdevioadiu elvidinfanquilmunegffingAnssunisfutoyatinansh

UANANAY

'
=

auduiudfufomaruniounasdioya ieliRernamuindoyaiifudeoiis
3D IDIANT LY UNTGANBT U

auduiusfudetiosdiu mauivdeiny tonszsesubautos 3 snluides
IHnsounquyngfinnailszine
thadafnuerlinguemaruiildfunansznusinlafalalam 2019 i
umsuansiamnuldlsesessnsuazainnuduiusinszninadiu
fuiressiugaduiunnudidglunislideinessaacsesdns Fuiu
fRmsanuazlifoyaundomtarulagnsa
snmsildsuulasuesdoooulatduazunanesufifunndu nsdoya
amaslideurary Fefesriliiannumaiy Wanuszinsziaiesnnuy
QN LLazeguuﬁugqumaﬁmﬁw%q

uundemraruduiug dninlssaduiusuazdmauiiforiosauduiug
o A

fudontarusgneneilion uaziiuanuilunisiidiusanlunszansg uin

2
a =

g9y
sa0u illedn in 3" viedumadalemalifisnazas fudnmens uas
tinuand thiauenauiaznulzAoinaty eliAenamulEsudoyaluns
Uszanduiudiigniosuasdnisu



CSR Report 2020 49
BEC WORLD PUBLIC COMPANY LIMITED

The Media

Forms of participation /

Communication

Division in charge : Public Relations Office

Guidelines for responding to expectations

Taking part in company's
activities such as

"Perd Wig Big 3", efc.

Delivering news relating to the
Company's operations from
entertainment to marketing,
economy, society, children and
women among relevant media
as a medium to circulate news
to the target group

Arranging activities to promote
TV dramas and programs among
viewers /target groups through
the media

Increasing channels for
communicating with the media
Supporting and participating in
activities with the media such as
anniversary celebration and other
social activities

Giving interviews and information
directly to the media

Visiting the media during festive
seasons each year such as

New Year, Chinese New Year,
Songkran Festival and

Moon Festival, including patient

visit to maintain good relationship

To deliver news to the media quickly, accurately, and on factual basis.

To comply with work procedure of the Public Relations Office which includes
arrangement of promotional events and media blessing activities on special
occasions. However, due to the COVID-19 outbreak in 2019, activities with
the media were limited. Nevertheless, both mainstream and online media
were constantly updated in terms of news and information. In respect to
media visits during festive seasons amidst COVID-19 situation, New Normal
measures were implemented by sending baskets instead of face-to-face
meeting or organizing meeting with limited number of participants.

To study organizational impact from the media, work closely with the media,
clarify the facts among the media so that they can pass on these facts to the
public or target group accordingly.

To increase channels for communicating with the media via existing channels,
social media, and local media to gain wider access to different target
groups.

To strengthen relationship with the media or factual sources to acquire the
information to be reported to the public.

To strengthen relationship with local media and radio media to expand
Channel 3 viewers' population from cities to local areas nationwide.
Todeliver survival bags to the media that were affected by COVID-19 outbreak
to demonstrate the Company's concern toward the media and fo strengthen
the relationship between the Company and the media.

Top management recognized the importance of providing factual
information of the organization and therefore took the responsibility of
considering those facts and directly providing them to the media.

Due to the increasing trend of online media and platform services, all news
and information given to the media must be done quickly, accurately and
on factual basis.

Public Relations Division of Public Relations Office and other relevant
divisions shall continuously strengthen relationship with the media and
attend their events more frequently.

To organize "Perd Wig Big 3" events to allow TV directors, producers and
actors/actresses to present their works and meet up with the media and

allow the media to obtain accurate and clear information.
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The Government, Regulator, Civil Society Sector and
Py 9 Charitable Organizations

Division in charge : Government Affairs Division and Public Affairs Division of

Public Relations Office/News Office and other relevant divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Meetings/seminars to discuss and e To give full compliance with the rules and regulations of the government
exchange views among and regulators such as the rules and regulations of Office of the National
organizations both at management Broadcasting and Telecommunications Commission (NBTC) in respect to
and operation levels broadcasting of TV programs/dramas, including coordinating with various

e Continuously participating in divisions within the Company and TV program/drama producers to comply
projects/activities organized by the with such rules and regulations.

government, civil society sectorand e Topromote projects/activities of government sector, regulator, civil society

charitable organizations sector, and charitable organization fo present news and information that
e Intfer-organizational communication are useful fo the society as a whole, including raising awareness and
in various forms understanding, and fostering participation of the public or the target groups

via communication channels provided by the organization such as promoting
the activities related with selling products of Friend in Need (of "Pa")
Volunteers Foundation, the Thai Red Cross Society, to raise fund for social
aids; promoting National Blood Center, the Thai Red Cross Society to increase
the number of current and new blood donors, including raising awareness
among the youths regarding the importance of blood donation; promoting
the 52™ Disability Day 2020 event organized by the National Council on
Social Welfare of Thailand; broadcasting mini-series trailer as part of social
media campaign for prevention of underaged sex by The Center for the
Protection of Rights of Children, Women, Family and anti-human trafficking,
Royal Thai Police; promoting the activities and campaigns of Don't Drive
Drunk Foundation; promoting and distributing "Know Covid" comic books
by Distribution and Public Relations Division, Social Development and

Human Security Office, via Ch3Thailand Facebook.
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BEC WORLD PUBLIC COMPANY LIMITED

The Government, Regulator, Civil Society Sector and
Py 9 Charitable Organizations

Division in charge : Government Affairs Division and Public Affairs Division of

Public Relations Office/News Office and other relevant divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Totake part in a committee or working team of projects/activities initiated
by government sector, civil society sector and charitable organizations,
both in the short and long term, in order to support the operations of
government sector, civil society sector and charitable organizations such as
Committee on "TO BE NUMBER ONE", the project of prevention and solving
problem concerning narcotics; Media and Public Relations Committee under
the National Council on Social Welfare of Thailand under the Royal Patronage;
Public Relations Sub-committee of The Prince Mahidol Award Foundation
under the Royal Patronage; Media Production Committee for disability
prevention campaign under the National Council on Social Welfare of
Thailand under the Royal Patronage, etc.

e Toacceptrelated policies, propose and exchange views with the government
sector to drive related operations toward achieving the defined targets or
jointly seeking solutions to resolve social issues such as brainstorming ideas
on the topic of "Morals and Solving Crisis in Thai Society" among media
organization network organized by Moral Center (public organization);
attending workshop and focus group under projects that seek measures
and suggestions for improving and revising the policy and regulations of
The National Broadcasting and Telecommunications Commission (NBTC).

e To participate in or sign a Memorandum of Understanding (MOU) with
government sector, civil society sector, charitable organizations to promote
operations or activities through various channels of the organization namely
Thai Health Promotion Foundation, National Institute of Emergency Medicine,
Accident Prevention Network, Road Safety Administration Center, Provincial
Traffic Accident Protection and Mitigation Planning Team and other
organizations to promote road accident prevention and reduction during

new year holidays as part of "Channel 3 for Road Safety" campaign.
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The Government, Regulator, Civil Society Sector and
Py 9 Charitable Organizations

Division in charge : Government Affairs Division and Public Affairs Division of

Public Relations Office/News Office and other relevant divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Toencourage actors/actresses to be presenters fo promote projects/activities
for government sector, civil society sector and charitable organizations
such as Warintorn Panhakarn and Nittha Jirayungyurn to be the presenters
of Chakri Naruebodindra Medical Institute to raise fund for construction of
ICU negative pressure room, etc.

e To share professional knowledge and experience of employees within the
organization, such as top management and news anchor, with the personnel
of government sector and charitable organizations such as training on
internal and external corporate communication, news operation planning
and work process of Channel 3 as part of Intelligence Operation Officer
Course, Directorate of Operations; Public Interview Techniques Workshop
for Royal Thai Navy and Airforce Commanders, efc.

e Toproduce news program/news scoop that present the works of government
sector for the benefits of the society as whole.

e To provide news, information, and public relations on the works of
government sector upon occurrence of natural disaster such as presenting
news and information that are useful to the society as a whole during
COVID-19 pandemic and encouraging Channel 3 actors/actresses to be
the presenters in giving tips on COVID-19 prevention.

e To maintain good relationships between the Company and the government
agencies, regulator and civil society sector.

e Torequest supports from business alliances in the private sector to promote
collaboration in projects/activities carried out by government sector and

charitable organizations.



56 FngauaNuTulareunedny 1 2563
usen 08% 13ad s11a (unneu)

AL
RI miwﬂuﬁqua%”uﬁmau: dinudnsnonis/ddnmailningvient/
{Q\ R R dntintssmnduiug uazdmauiifeatos
suUnuuveunisidgousou / IUONNNISABUAUDIADAIIIAIAKIY
nsdoans :
o Aomstindoananneg vedesing o thiauoifomlusoms azas emstm Aanugndes munzay dnuam
FINUUMALAE LA ED M aztioudsny Iidedadia viliduanuduiidsssndenmslifuseianie
o @oymugailliaiusinlusenis/ o1l 99Tatoarern Uszsll 2563 Usziamiinaunssremsineviend fludiu
AzATUIUAPNITUAL VOI0IANT o tniauedeoya An@s mutiudia fidaadudnunsusiie danu uazAauandou
o fideamslunissuisnnufaiu ogauna Hlusems azas uazsrometm dufuussiiuaalsiinlg
wazdeFouFyuleatny nea¥1enu a¥uendn uasdinauiiuegiauesdnylne

o UnausIFIsnILIAG Undede lufiaifiounnueds uazsioau
anumeaifisndseglunnuauleldviudemanisal saiainiauedniiie
ihlgnsuflatymmdenaliaudismaels snauialasmensiuas
naveu

o UniauesINIe/aznafinouauesnonuFioINIT azANUAIAN IO
vgﬂmeﬂisjﬁ'ﬁwqﬁnﬁumiuﬁmﬁmnwmﬂ tnudeinsvieiuazunanvlody
AN

o N3N Axns wazemenled elHEuuliFuTuegafuem

o LAUDTIYNNT AzAT LLaziwmiﬂhaﬁﬁgﬂLLuum‘a‘uﬁﬂﬁﬁuaﬁa

o Walomaligruiidiusinlusionisnioazasuested 3 tufisnssud
sl ldsufensausuinuansiiiuidusou

o Suispmnudaiu wasdeFouFeuresdiay Lﬁ@ﬂﬂhﬁﬂ%ﬂﬂgqnWiﬁﬂLﬁuotﬁoﬂﬁ
(Content) ‘lﬁﬁ?;q“ﬁyu



CSR Report 2020 57
BEC WORLD PUBLIC COMPANY LIMITED

The Viewers

Rl Division in charge : TV Program Production Office/Technique Office/
RRR Public Relations Office and other relevant divisions

Forms of participation / Guidelines for responding to expectations

Communication

e Communicating through various e To deliver TV program/drama/news program containing accurate,
channels of the organization both appropriate, realistic, and high quality content that reflects current society
one-way and two-way and morals, allowing the Company to be granted various awards and

e Inviting viewers to participate in recognitions such as NACC Award 2020 for outstanding TV program, etc.
TV programs/dramas through e Topresent news, information, and entertainment that appropriately promote
various activities of the economic, social, and environmental contents through TV program/drama/
organization news program to create inspiration for career opportunities and therefore

e Providing channels for filing raise a better life quality for the Thai society.
viewer complaints and comments e To present quick and reliable news without distorting factual information

and report current situations in real-time, including presenting news tfo
seek solutions or provide social aids both directly and indirectly.

e To present TV program/drama that can meet the requirements and
expectations of diverse viewers' behaviors across all ages and genders via
TV media and other platforms

e To improve the quality of news program, TV drama, and variety programs
to ensure the best interest of viewers.

e To modernize TV program/drama and news program production.

e To give viewers the opportunity to participate in Channel 3 TV program/
drama through various activities, including meeting up with their favorite
celebrities.

e To accept viewers' comments and complaints for improving contents.
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Forms of participation /

Communication
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BEC WORLD PUBLIC COMPANY LIMITED

The Communities and Society

Division in charge : Executives and employees of BEC Group

Guidelines for responding to expectations

e Presenting TV programs/dramas/

news programs containing
valuable and quality content
Organizing communal and social/
projects/activities or supporting/
joining projects/activities
initiated by the government sector,
private sector, civil society sector,
and charitable organizations for
the benefits of the society as a
whole

Inviting viewers to take part in
social activities carried out by the
organization

Acting as medium for
communicating news/
information to Thai viewers

Site visiting to observe the work

process of Channel 3

e To produce and present TV program/drama containing valuable yet

entertaining content with morals such as "Thoong-Sa-Nae-Ha", "Wasana
Rak", Roi-Lae-Manya", etc. Also, to present in-depth and real-time news
and be the dependable organization for public, including allowing concerned
parties the opportunity to clarify information and share opinions o gain
assistance or justice.

To act as medium in presenting news and information promoting economic,
social, and environmental developments for the benefit of the society as a
whole.

To organize projects/activities which contribute fo social and environmental
development by working together with the local communities nationwide,
including encouraging employees and partners to participate in "Channel 3
Asa-Tham-Dee" project, including supporting or cooperating with
government, civil society sector, private sector and charitable organizations
whose social and environmental responsibility practices are in line with the
organization. The Company's social responsibility performance has led to
receiving numerous awards and recognitions namely "Outstanding Enterprise
Award" for social development support from The Provincial Press Association
of Thailand; "Jaew TV Show" by Channel 3 was awarded for "Agency Making
Conftribution to Society 2020" presented by the Ministry of Social
Development and Human Security in collaboration with Association for the
Mentally IIl of Thailand, etc.

To expand the TV drama market in both domestic and international level
which make Thai lifestyle, culture and tradition internationally known and
attracting local tourists as well as tourists from around the world, generating
income and jobs o Thai locals and therefore raising their life quality, leading
to economic and social developments.

To present TV program/drama that promotes good deeds, consequences
of bad deeds, and not relating fo any kinds of corruptions, human trafficking,

or any other unlawful act in order to be good examples for Thai society.
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°® The Communities and Society
!!0
kiw Division in charge : Executives and employees of BEC Group

Forms of participation / Guidelines for responding to expectations

Communication

e To produce programs/TV dramas that promote Buddhism and Thai culture,
such as "Lao Rueng Thai by Saisawan Khayanying", fo foster proudness in
Thai nationality.

e To present inspiring programs/drama, for instance, "Zaab Plaza" and
"Taladsod-Phra-Ram-Si" TV shows which introduces Thai cuisine, tourist
attractions as well as business and job opportunities to help promote local
tourism and domestic income.

e To be the reachable and dependable organization for public especially
during the occurrence of natural disaster, such as COVID-19 global pandemic,
by providing up-to-date and useful news and information to viewers,
including acting as medium for public relations and contact point for aiding
hospitals and victims of COVID-19 crisis by inviting public donation as part
of "Channel 3 Stand by You to Fight Against COVID-19" campaign organized
in collaboration with of Krobkruakao Foundation.

e Tofoster volunteer mindset as well as social and environmental responsibility
awareness among employees and encouraging them to contribute to the
society by taking part in social and environmental development activities.

e To offer site visit opportunities for students, government and private
agencies, including external parties so they can observe public media work
process in terms of news program/TV drama production as well as
broadcasting techniques.

e Toaccept complaints from the general public via "Whistleblowing Channel"
section on website www.becworld.com including news programs on Channel

33 HD.
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THE MATERIALITY OF THE CSR REPORT
of BEC Group

Corporate social responsibility of BEC Group covers seven main points which we believes to be the key toward

achieving sustainable growth of the Company and Thai society. These main points include:

Labor treatment

(topic: Holding Hands Together
“Side by Side”)

Anti-corruption scheme

Participation and Community
development
(topic: “We Stand by Thai Society”)

Responsibility toward consumers
(topic: “We Stand by You” with Valuable
and Quality Programs)

Environment
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THE GOOD CORPORATE GOVERNANCE
of BEC Group

The Board of Directors of BEC Group supports optimal corporate governance performance
@ and therefore has established written guidelines in good corporate governance principles and
Code of Business Conduct to be upheld and strictly followed by the Board of Directors, executives

and employees within the organization, including encouraging employees to comply with the

rules and regulations of the Stock Exchange of Thailand, the Securities and Exchange Commission
and other related laws. The Board of Directors and executives must be role models in performing their duties
on the basis of integrity, faimess, transparency, and accountability to build trust and reliability to stakeholders
as well as build confidence among investors and raise the Company’s competitiveness to pave the way for

efficient business operation and sustainable growth.

In addition, the Board of Directors has regularly considered and reviewed corporate governance policy
and practice to ensure it is up-to-date and in line with current situation. Also, it is to ensure that corporate
governance implemented by the organization is in line with the corporate governance principles for listed
companies stated in the “CG Code 2017” recommended by the Securities and Exchange Commission. These

principles are to be adopted according to the Company’s business nature.

The Company has prepared and disclosed the details of good corporate governance principles and
practices covering five categories including rights of shareholders, equitable treatment of shareholders, roles
of stakeholders, disclosure and transparency, and responsibilities of the Board in the Annual Report 2020 on

the Company’s website (www.becworld.com) under topic “Compliance with Good Corporate Governance”.

RS
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COMPLIANCE WITH
THE CODE OF BUSINESS
CONDUCT of BEC Group

BEC Group recognized the importance of operating
its business in compliance with Code of Business Conduct
to build trust and confidence among the stakeholders and
investors in terms of transparency while enhancing the
Company’s level of competitiveness, minimizing potential
adverse impact and avoiding activities that may result in
conflict of interest with the Company. Hence, BEC Group
Code of Conduct has been prepared in writing and disclosed
among the directors, executives and employees of BEC
Group in hope to establish proper understanding and
ensuring strict compliance with the defined practice. BEC
Group Code of Conduct shall be treated as part of the rules
and regulations applied among the employees throughout
the organization. BEC Group Code of Conduct covers various
topics including anti-corruption, accepting gifts and business
entertainment, human rights, intellectual property, online
social media and whistleblowing/complaints channel upon
occurrence of non-conformity, etc. BEC Group Code of
Conduct has also been disseminated via internal
communication channels such as Intranet and bulletin board
to inform and raise awareness among employees regarding
the importance of such conformity. In case of any questions,

employees may seek advice from their superordinate.

BEC Group also conducts assessment on such Code
of Business Conduct concerning its appropriateness on
regular basis and monitors employees’ compliance by the
management, including continuously reviewing and
improving such Code of Business Conduct to ensure it is
up-to-date and appropriate with current situation. In addition,
we encourage the management and superiors to be the role
model in compliance with the Code of Business Conduct
and monitor, advise and support their subordinates to strictly
comply with Code of Business Conduct.

CSR Report 2020 67
BEC WORLD PUBLIC COMPANY LIMITED

The Non-Infringement of Intellectual Property Rights

policies and guidelines are mentioned the Chapter 3: Role
of Stakeholders of Annual Report 2020 of BEC Group stating
that “The Board of Directors has determined the measures
to prevent infringement on intellectual property, especially
copyrighted work, which includes establishment of the
division to be in charge of management of copyrighted work
of the Company and the third party, application for the use
of the third party’s intellectual property in the Company’s
business.” Moreover, the BEC Group Code of Conduct,
page 12, topic “Intellectual Property” states that “all directors,
executives, and employees have the duty to protect and
preserve the intellectual property rights of the Company
and shall exercise those rights responsibly. In addition,
everyone must respect the intellectual property rights of
the third party. In the event where the Company has arranged
training to provide knowledge regarding intellectual property
and intellectual property rights protection, all employees
are expected to attend those trainings on regular basis and

conduct self-learning to encourage correct practice.”

Moreover, BEC Group places great importance in strict
compliance with Personal Data Protection Act 2019 which
provides a clear and internationally accepted standard of
measures for personal data protection to be followed by
organizations nationwide. Hence, Personal Data Protection
Committee 2019 was appointed to oversee and ensure
personal data protection policy and practice of BEC Group

are properly implemented.
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HUMAN RIGHTS of BEC Group

BEC Group respects the rights of all employees and
stakeholders, both in thoughts and actions, and practices
equal and fair treatment regardless of race, religion, gender,
age, and nationality as these are part of basic human rights.
BEC Group has determined in its Code of Business Conduct
the “Human Rights” practice which shall be further described
under topic “Human Rights and Labor Practices”.

HUMAN & |
RIGHTS

harassed.

On 15 January 2020, 3 Miti News Program presented news on the arrest of smuggling
of alien workers in Tak Province. The alien workers were captured hidden in
insecticide tank loaded behind a pickup truck while on their way to Nakhon Sawan

Province. The alien workers were sent to Bangkok afterwards.

deputy director tricking students into doing internships in South Korea. The students

were forced to overwork without pay and some female students were sexually

seek solution concerning the infringement of the rights of children and youth arising
from political demonstrations such as sexual harassment, surreptitious photography,
use of violence due to dissolution of public rally, and the use of underaged civilians
as rally guards. In addition, 3 Miti News Program also acted as a medium for voicing
the infringement of rights of any children and youth by contacting Tel.1387 or
Twitter @saidek1387 and Thai Lawyers for Human Rights Center.

As public media, BEC Group presents news and
information concerning human rights through various
“Krobkruakao 3” news programs, such as 3 Miti News Program,
Kao Chao Wan Yud News Program, Rueng Lao Chao Ni
News Program, and Kao Wan Mai News Program, to raise
public awareness on the consequences of human rights
violation in hope to promote serious prevention, monitoring,

and solution for solving human rights violation issue as

follows:

On 9 May 2020, Kao Chao Wan Yud News Program presented news on college’s

On 23 November 2020, 3 Miti News Program presented news on public demand to
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ANTI-CORRUPTION SCHEME of BEC Group

[ S Ny

BEC Group is well aware that any forms of corruption
can occur at any place and time. As public media, we commit
ourselves to conduct our business on the basis of good
corporate governance, transparency and accountability. Our
stand point has also focused on anti-corruption of all forms
and not supporting any businesses, groups or persons being
involved in or having knowledge of seeking personal interest
from abusive use of authority, either directly or indirectly.
We also commit ourselves to collaborate with and support
government sector, civil society sector and private sector
in preventing all forms of corruption to become a role model

for the society and build confidence among all stakeholders.

The Board of Directors and management team of
BEC Group recognize the importance of operating business
by taking account the environmental, social, and governance
aspects (ESG) in accordance with the principles of good
corporate governance and anti-corruption scheme as these
factors may prevent the Company from sustainably achieving
business success. BEC Group has established and
documented anti-corruption policy including the objectives,
roles and responsibilities, practice guidelines, implementation
requirements, as well as punishment procedure as appeared
in the 2014 Corporate Social Responsibility Report of BEC
Group, pages 26 - 33, to ensure understanding and strict
compliance among all executives and employees of

the organization for prevention, detection, and response to
any corrupt acts. In 2020, BEC Group drafted anti-corruption
policy (revision), sponsorship policy, political support policy,
charitable donation policy, policy on giving & accepting gifts
policy and business entertainment and other expenses,
including policy on handling complaints and suggestions.
The drafted anti-corruption policy (revision) is now proposed
to Executive Committee and the Board of Directors for
consideration and approval, and shall become effective after
obtaining approval. Once the anti-corruption policy has been
approved, it will be disclosed and acknowledged by
employees throughout the organization and will be
submitted as application to join Thailand’s Private Sector
Collective Action Coalition against Corruption (CAC) in
accordance with CAC procedure. In addition, a training session
was held on 22 January 2020 to prepare the employees for
joining the CAC. This is to demonstrate our commitment of
conducting business on the basis of good corporate

governance principles and anti-corruption in every form.

BEC Group has established and documented anti-
corruption practices in BEC Group Code of Conduct under
the topic “Anti-Corruption”, page 9, stating that “directors,
executives, and all employees should have conscious mind
against the dishonesty and corruption, and the internal

control system has also been established to prevent all
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kinds of corruptions, extortion, accepting and/or giving bribe
and incentive of any kind, except traditional giving or business
entertainment, trade discount, and/or corporate sale
promotion. For any anti-corruption training organized by the
Company, employees are expected to regularly attend the
said training to enhance their knowledge and understanding,
as well as participate in testing their understanding on
corruption.” These anti-corruption practices are disclosed
among the directors, executives, and all employees as a
guideline to ensure understanding and practice in the same
direction across the organization and that the Company
would strictly concern on the anti-corruption.

In addition, the Company provided knowledge and
practice guideline concerning anti-corruption for all
employees to ensure they have proper understanding and
awareness as well as to ensure compliance with the anti-
corruption policy. BEC Group also prepared circulars to the
Chairman, Board of Directors as well as top management to
communicate on how to promote good corporate
governance and prevent any forms of corruption which
concluded from the discussion session on “Strengthening
Good Corporate Governance by Audit Committee and
Independent Director: Experience from Fraud Cases” held
on 29 September 2020 included case studies of corruptions
happening around the world in hope to raise awareness on
the importance of anti-corruption measures. The Company
also communicated on raising awareness and giving
importance on Blackout Period Policy as well as compliance
with the said policy as a reminder that all listed companies
must have in place the policy, practice, and method for
protecting the directors and executives to prevent any
unlawful use of internal information, as well as monitoring
and ensuring strict compliance with the said policy and

practice.

Furthermore, the Company has disclosed “Anti-
Corruption Schemes of BEC Group” and Corruption Risk
Assessment of BEC Group, including related news and
information to raise public awareness on corruption issues
that occurred in Thai society on website www.becworld.com
for investors, shareholders, and interested parties so that they
can keep up with the Company’s anti-corruption performance.
These information are updated on regular basis.
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Apart from operating its business on basis of anti-
corruption, the Company also took part in various activities
of other organizations having similar concept of anti-
corruption as the Company. On 9 September 2020, the
Company attended a meeting to listen to opinions of the
Parties of the National Moral Assembly, Moral Promotion
Center (Public Organization) under the Ministry of Culture
which plays a vital role in promoting and driving social
network to develop morals appropriate for the Thai society.
The session was held under topic “Morals and Solving Crisis
in Thai Society”. At the event, media organization network
jointly brainstormed their opinions on moral crisis in Thai
society and solutions, including giving suggestions on the
issue/how to move forward the National Moral Assembly in
the future.

In 2020, Channel 3 was
presented with “NACC Award 2020”
for outstanding TV programs namely
TV dramas titled Kaew-Klang-Dong,
Kao-Wan-Hai-Noo-Pen-Sai-Lub, Talad-
Sod-Phra-Ram-Si: Rasamekae Making
13 Herbal Spicy Salad Episode and Pinto
Antoine Selling Sandwiches Episode,
Luang Ta Mahachon: Cunning Episode.
The event was organized by Office of
the National Anti-Corruption
Commission (ONACC) with aim to
support and recognize individual,
a group of individuals or organization
having participated in supporting or
promoting the prevention and
suppression of corruption by creating
media content that foster morality as

well as prevention and suppression of

corruptions.

BEC Group also presents news and information that
raise public awareness on anti-corruption. Further details
are discussed under topic “News Broadcasting on Anti-
Corruption Issues in Thai Society of BEC Group”.



74 FngauaNuTulareunedny 1 2563
usen 08% 13ad s11a (unneu)

N1sUs:1unoUIdeInon1snIsSnAasSSUBU

— el el

vounauuos

TunnBdrinasassunglusazifuamnuidsssuddimhenusiieg vmsussdiunny
des Tnsdriinesnaeunelun agvihmssuradoya ezt VTR uasfinniunisuseiiiuna
Wil dulumulevisuimsanudsavesuis uazuumanisuImsinnsanudeaniai
n.a.60. fmun SsuigfuimsusdasmenuinsUssdiurnadssiiiedesiumsyaiaaesiudu
sataszyaing wuamanmsemuaungly wasieuiiranisadesiy wdhsnusieduins
ANENIIUNIATIIEBULAY UMDY LazAENsTINUEsD LY

nASUNIduaVv124a1s
RoUS:INUNISNISH
nossSuUsuludunulng

— — —

VouNauuos

nquidd mszudnfdnnsyasanessutuluauasse
ddnlumsianngsiia i uazUssianAogagdu 151
sldiauetayarnaisifsadunisdedunisyase
o3UTu (earsmusudliRnundsnalnglaimusionns

D) Sp.

o}

N30ARIUTU U 1Iee Aneld “Aseunsivn 3”
919

STOP

CORRUPTION

s18n155enauduil Yreseuiuiueny dnauetnianuaIun
« U 1 v 1 ”» (% & 1 U

fulng Tusdla Tiuszvwusunsiadeu” dnlng 9ANSHOAIU
ARI3UTU (Usznealne) Ingltin3nsde IP (Integrity Pact) liletlaaiu
n131330AeTiUtululATIN1sInGedndnsrunlvgvesninsy
TngAngnsiinisauiinnuiuaenadesluludirmafeaiy
Tlasimstennainnsssy amnsadesiunismitanessutulaase
pane Ao TUNST 18 NeAInIgu 2563

F18N13AT0UATIYNN 3 WiaueAdwilniTuin1snate Ysednd
2562 nasAnsiiternalusdlaunumd defanann 180 Uszimasialan
wuisemalneeglusuduil 101 Weadrenisiuiuazairenny
fudalunisdedunisyasaliiaetuludsaslng senainimdle
Fumn$il 24 unsiAu 2563

M3 Tidriul drauetiauBnaniesdnisuisaiuiua
aun3nlve vivdsdetuavimuznssunisdnineu Y. Swia
Unusnil iiledesFeunsdnisuimsdiusuamuninlnednie
fardlunstlestunazeunulsnfasadioli¥alalsun 2019 ndmu
isenguiuinmsgiu eveliAsuehnsaseasu eaty
LazUsIUUTINNIYa3R eenemAkletuanii 5 wauane 2563

S18A15 SRS U Uausn1skaalVesdIlnunanUsEiU
JUANUNNRA (AUa.) naanunsvyasalundtnyuyueuguy 3alu

o | Yaa a o ° i & 4 o
UiﬂqiLLﬂEﬂmﬂ‘WﬁUCﬂiV]@Q UIU 18 LLWQGLUWU‘VWEQLWWNW']UW? Wu

Ru 74,397,720 vm smen1sidsuudasUsyagUeieinluidn
PUAUISS low avay. Sufvenidndyaiunddnyianun wayaiu

o a

nsiugnssyinAaie sane1nAileTuns? 9 nsngiAu 2563




CSR Report 2020 75
BEC WORLD PUBLIC COMPANY LIMITED

CORRUPTION RISK ASSESSMENT

of BEC Group

Each year the Internal Audit and Risk Office notifies each division to conduct risk é
assessment and then the Internal Audit and Risk Office will collect and analyze the gathered
information and monitor risk assessment to ensure it is in line with the Company’s risk
management policy and risk management guideline of SEC. It can be found that the
management of each division conducted risk assessment on corruption, including specifying

the cause, internal control measures, and risk management plan, all of which have been

reported to the executives, the Audit and Risk Committee, and the Board of Directors accordingly. STO P

NEWS BROADCASTING
ON ANTI-CORRUPTION
ISSUES IN THAI SOCIETY
of BEC Group

BEC Group understands any forms of corruption
is @ major obstruction to achieving sustainable economic,
social and national development. We therefore broadcast
news and information related to anti-corruption through
various programs under “Krob Krua Kao 3” news
programs to raise awareness of Thai people and build

zero tolerance society as follows:

CORRUPTION

Rob Wan Tan Het Kan in Ruang Den Yen Nee presented news
on “Fight Corruption, Transparency, Public Investigation” forum
organized by Anti-Corruption Organization of Thailand. The

idea is to use Integrity Pact (IP) to prevent any corruptions in

large state procurement projects. All keynote speakers agreed
that this Integrity Pact can effectively prevent corruptions. The
program was aired on 18 November 2020.

Krob Krua Kao 3 presented news on corruption perception
index 2019 disclosed by Transparency International which
gather information from 180 countries worldwide. It can be
found that Thailand is ranked no. 101. This news aim to raise
public awareness on corruption issues in Thai society. The
program was aired on 24 January 2020.

Kao Chao Wan Mai presented news on a member of Council
of Suan Phrik Thai Subdistrict Administrative Organization
submitting a letter to the secretary of NACC Office Committee,
Pathum Thani Province, to raise a complaint about Suan Phrik
Thai Subdistrict Administrative Organization procurement for
the prevention and control of Coronavirus 2019 after it was
found that the price was higher than the standard and
demanded for authorities to conduct investigation to prevent
and suppress corruption. The program was aired on 5 May 2020.

Ruang Den Yen Nee presented news on the press conference
of National Health Security Office (NHSO) after corruption was
found at Ob-oon Community Clinic which provides service at
18 locations in Bangkok area to gold card holders, totaling
THB 74,397,720 in damage, by changing the patient’s history
for the overdraft. The National Health Security Office decided
to end all contracts with the clinic and proceed with legal
actions. The program was aired on 9 July 2020.
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COMPLAINT ACCEPTANCE
of BEC Group

BEC Group demonstrates transparency in its complaints handling by determining a clear process and management
for reporting complaint/whistleblowing from the stakeholders and employees. We also have in place protection for the
complainant/whistleblower who reports any illegal or immoral action, any misconduct, misleading financial reports or
defective internal system and violation of human rights to minimize potential social risk that may impact the business of

the Company and potential conflicts that may arise. The details are as follows:

/ O e 7 Mo g9g0
%y WA h: < B

©,

The complainant or whistle blower can report a complaint in writing and submit it together with documented

evidence to the provided channels. Any information gained from complaints/whistleblowing shall be treated as

confidential and any information relating to the identity of the complainant/whistleblower and information sources

shall not be disclosed unless required by law. Channels for submitting complaints/whistleblowing are as follows:

+  “Whistleblowing Channel” available on website (www.becworld.com) and through which all information will be
directly sent to the Chairman of the Audit and Risk Committee and President.

« By sending a letter directly to the Chairman of the Audit and Risk Committee of BEC World Public Company
Limited address at 3199 Maleenont Tower, Rama IV Road, Klongton, Klongtoey, Bangkok 10110.

The department assigned by the Chairman of the Audit and Risk Committee and/or President will collect evidence
and propose them to the President, the Audit and Risk Committee, and the Board of Directors to appoint a working

team for screening, monitoring and investigating facts within 15 working days or 5 working days in urgent cases.

The working team investigate the evidence and propose the results to the Audit and Risk Committee and President
within 15 working days.

The Audit and Risk Committee verifies the evidence and seek measures to respond to the complaint and to prevent

damages as well as preventive measures and report the results to the Board of Directors within 10 working days.

The Board of Directors acknowledged the results and approved the defined preventive measures or actions within

5 working days after the resolution of the Audit and Risk Committee.

In 2020, BEC Group, however, do not accept complaints from external parties.

























































