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viewer”. In addition, as for the viewer part, currently, there has no single household in Thailand which capable of viewing this 
Digital TV Channels. Aside from the rolling out of network by Network Provider to reach their household, to “reach” the Digital 
TV channel, the viewers are also required to prepare their TV receiver and antenna as well. If any viewer, having a domicile 
in the area of municipality and the Network Provider is able to see and having no burden for installing exterior antenna on the 
roof. Living out of such area, the exploitation or receiving the said Digital TV is not possible.
 Regarding the receiver, the viewers have several options in order to watch Digital TV channel depending on level of 
budget and preference. The easiest and most economical way (especially if viewing via internal antenna) is to use Set-Top Box 
which “NBTC” has planned to give the coupons in order to reduce the expense when purchasing it. This Set-Top Box will allow 
the viewers to watch the new channels via the original TV receiver. However, if the viewers would like to view TV program in 
higher definition, whether standard or high definition, the viewers is obliged to replace the previous TV receiver with the new 
TV receiver known as “flat screen”, having the capacity to display high definition programs. This will allow the viewers to watch 
new TV program channel in full capacity as the service providers provide.
 As BEC World group will conduct the three “new channels”, this definitely enhance confidence for the investors/    
shareholders of “BEC” that there will be a continuity in the core business of BEC World after the present contract of “Channel3” 
will be expired soon. This is the new source of income for “BEC”. The new income shall satisfy all BEC personal and also 
attract, induce, improve and maintain the talented persons to work with us. This is the good opportunity for “BEC” to use our 
existing resources and programs to increase more efficiency, to provide a better service for our customers and to reach more 
viewers in wider areas. In addition, this also enhances relationship between BEC and viewer. The new “BEC” channels will 
have a clearer character than “old Channel3” and aim to provide more precise service to the viewers than “old Channel3”. 
Such channels, explicitly aim to attract the niche market. In this regard, we believe that there is no necessity and benefit for 
“BEC” to make the similar channel to the former one which is consistent with the business surrounding that it will have the 
number of new channels launching increasingly. At the beginning, the new channels will focus their investment on a short 
period each day which we believe they will “draw the viewers” and “generate income” to “BEC” in a short time. Even though 
“BEC” has advantage in using “old Channel3” to advertise new programs, it would reduce the burden of investment and risk 
arising from the necessity of putting a large amount of money, resource and time to create viewer base for the new channels 
or to introduce the new channels to the viewers, which consistent with the circumstance that it will have the number of new 
channels launching increasingly at the same time. Such short period will be decided by the target audience setting who will 
be the “Viewer” of the aforesaid channels, together with the behavior of such target group. When such programs succeed at 
a certain level, they will be used as a leading direction which will help making the business/service expansion easier and will 
ensure that the following programs will be on the right track. Such expansion will be based on the market influence (control) 
of such channels.














































































































































































































